
 
 
 
 
 

 

7th Edition of the Moroccan Local Products Competition: 1,375 Products in Competition 

Meknes, Monday, February 9, 2026 – The Agency for Agricultural Development (ADA) is 

organizing, from February 9 to 13, 2026, the 7th edition of the Moroccan Local Products 

Competition at the Meknes Food Qualipole. This national benchmark competition primarily 

aims to promote Moroccan local products, which represent not only a fundamental lever for 

preserving cultural heritage, ancestral know-how, and the Kingdom’s agricultural biodiversity, 

but also a key source of wealth creation and income improvement in rural areas. 

The 7th edition of the competition records the participation of more than 1,375 local products 

from the twelve regions of the Kingdom, marking a notable record compared to previous 

editions. This exceptional diversity reflects the full richness of Morocco’s terroir through a 

wide range of products, including couscous, argan products, amlou, honey, olive oil, olives, 

jams, cheeses, dates, almonds, walnuts, dried figs, peppers, juices, vinegars, as well as many 

other emblematic products. At the end of the jury’s deliberations, the best products will be 

awarded gold, silver, or bronze medals, while seven products will receive excellence awards 

in recognition of the commitment, quality, and professionalism of small producers. 

Held biennially, the Moroccan Local Products Competition is a structuring tool for enhancing 

the efforts made by producers, particularly agricultural cooperatives. It implements a 

competitiveness mechanism that encourages producer groups to continuously improve quality, 

authenticity, packaging, know-how, and the commercial attractiveness of their products, with 

a view to facilitating sustainable access to markets. 

This major national event demonstrates the ongoing commitment of the Department of 

Agriculture to the development of local products, through support for producer groups across 

the entire value chain. This support notably includes the construction and equipment of 

processing units, the labeling of local products, the upgrading of producer groups, promotional 

actions in large and medium-sized retail outlets, the development of the e-commerce platform 

www.terroirdumaroc.gov.ma, participation in national and international trade fairs, as well as 

wide-reaching communication campaigns. 

http://www.terroirdumaroc.gov.ma/


 
 
 

 

Launched in 2014 by the Ministry of Agriculture, Fisheries, Rural Development and Water and 

Forests and overseen by the ADA, the Moroccan Local Products Competition aims to 

sustainably energize the sector and contributes significantly to achieving several strategic 

objectives, notably the continuous improvement of quality, the preservation of authenticity and 

know-how, the strengthening of producers’ incomes, and better positioning of Moroccan local 

products in increasingly competitive national and international markets. 

 


